
9/3/2025

1

© 2025 Adobe. All Rights Reserved. Adobe Confidential.

Round 2

Flagging Only Significant Values
Victoria Stapleton
Bright Desert LLC



9/3/2025

2

© 2025 Adobe. All Rights Reserved. Adobe Confidential.

What business questions do these techniques answer? 

Use the magic of Adobe’s calculated metrics 
to quickly identify anomalous values

Fraudulent trafficBot detection Unexpected spikes
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What does this look like in Workspace?
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How do I build these metrics?
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How do I build these metrics?
Add an IF function to show the 
doubling value or 0
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How do I build these metrics?

Add a Greater Than function to check 
if the metric has doubled
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How do I build these metrics?

Calculate the percent change 
between the time periods
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How do I build these metrics?

Check to see if it has doubled, 
or is over 100%
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How do I build these metrics?

If so, show the difference
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P.S. You can easily change the metrics that display!

If so, show the percent difference
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How do I build these metrics?

If not, give me naught
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How do I adjust the table settings to add color? 

Hide zeros by toggling this setting

Enable conditional formatting to visually flag values
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Ew, infinity values
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How do I remove pesky infinity values?

Nest an IF statement inside an IF statement! 

The first IF statement will determine if the denominator is 
larger than 0. If so, it evaluates the next IF statement, 
which gives us our doubling value. 

If not, it returns a 0 that we can filter in our table.
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And, voila! 
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Rinse and repeat
There are so many ways you can riff on this metric.

Time Granularity Metrics Dimensions

Week over week

Month over month

Year over year

Last XX-day average 

Visits

Unique visitors

Orders

Revenue

Browsers

Domains

Geo segments

Marketing channels
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Applying familiar approaches in novel and clever ways
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Thank you! Victoria Stapleton
Managing Partner
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