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It’s nice to
meet you!

Digital strategist, analyst, and travel enthusiast
with 15+ years of experience in consulting.
Passionate about improving customer
experiences.
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What business questions do these techniques answer?

7 Determine how many unique experiences
Q.=+ users encounter in their digital journey

Journey breadth @ Basket variety || Content spread
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If not now, Venn?

Venn diagrams are an excellent way to see overlap!

[i] " Dropasegment here (or any other component) |

* Venn

Last 3 full months
Apr7,2025 - Jul 6,2025

ADD UP TO 3 SEGMENTS

| Divison=WOMENS x v ADD ONE METRIC
| Divison=KIDS % v | Orders %
| Add segment v
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See the overlap and division in one visual
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‘145 of Division = WOMENS + Orders
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What are other techniques | can
use to assess cross-pollination?

What does this look like in Workspace?

Distinct Digital Touchpoints for Clients S Production Website v = v X
Device Types
Last 3 full months
Yo E No filter ~ Reset all Drop a segment here (or any other component) Apr1.2025 - Jun 30,2025

* How many touchpoints in key experiences do our clients encounter?

Distinct Items Viewed by Client Distinct Marketing Channels Viewed by Client § Distinct Site Sections Viewed by Client

Client ID

Page: 1 /4102 » Rows: 10 1-10 of 41,019 Agr jun30 S e sor Aprt un 30 = At jun 30 =
1. ab4a28d0-b343-448d-b28a-60e472708111 4925 3 6
2. 23ca2652-a1bf-4992-2955-772415612125 2424 1 °
3. 6¢049b1f-ab17-408£-b73t-6dadNaSaabe 1575 2 9
4. 591931-801b-455e-3912-039bdcdd6000 1,450 6 n
5. 695618ca-a66d-4366-22d1-f8c08BS65555 1297 3 8
6. e489d808-2210-4893-8d87-51b5d%a2eccc 1,225 3 2
7. 4db2b77f-2a7e-471e-aedf-fac48f3a5688 1220 5 10
8. 8d78e23-deb2-48c6-8044-19c03ea3clll 173 1 7
9. c6f5c08-b387-4c02-af1d-e22bb1ef5000 103 3 7
10. 93cb78c-9H0c-4021-8879-385b7e176999 988 2 °
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How do | build this metric?

~ - Use the Approximate Count Distinct function
v APPRODIMATE COUNT DISTINCT (dimension) @ > ! X
with a dimension
dmmension © add
I
& nem I
1
Adobe

as the totals are the number of distinct items!

+ 83,607
jun 30 Apr1




How do | get the average number of touchpoints?
Now, without the digital clutter!

a Distinct Items Viewed by Client

‘ tv, arch Search

'y
Create metric from selection 4 | < Create metric from selection

H Distinct Items Viewed by Client

Copy selection to clipboard

Download items as CSV (GUID) @

Median
Add time period column >

Column max
Compare time pericds >

Column min
Download selection as CSV

Column sum

Create alert from selection

Open in calculated metric builder

Avg Distinct Items Viewed per Client

{5 APPROXIMATE COUNT DISTINCT
dimension
& item ID

ﬁ( APPROXIMATE COUNT DISTINCT
dimension

& clientID

P . v
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Slice and dice!
e Avg Items Viewed by Client x Marketing Channel * Avg Items Viewed by Client x Campaign Code

Avg Distinct tems Viewed per S "
E Avg Distinct Items Viewed per Client
Client
v Campaign Code

Page: 1 /2 * Rows: 10 110 of 13 Aprl jun 30 Page: 1 /613 * Rows: 10 110 of 6,123 Apr1 Jan 30
1. Organic Search 86 1. summer_sale_2025 946
2. Paid Search 67 2. launch_promo_july 946
3. Paid Social 66 3. email_newsletter week27 474
4. Referring Domains 63 4. retargeting fb q3 340
5. Eamed Social 48 5. summer_holiday_flash_deal 336
6. Direct 23 6. seo_blog_push_july 315
7. Other Campaigns i 7. product_launch_wavel 301
8. AlSearch Engine 14 8. influencer_collab_xyz 296
9. Owned Social 3 9. ppc_google_brand_campaign 295
10. Partner Sites n 10. loyalty. signup._drive 293
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What are the

f Distinct tems Viewed !Avg Distinct Items Viewed per
i by Client | Client

Day +
Page: 1 /10 * Rows: 10 110.0f91

Consider your use case Timing is everything




